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Hells el

I'm so excited that you're here, because we've got some amazing marketing tips and

ideas for you to try out.

As entrepreneurs, one thing we have to become amazing at is marketing our
businesses. We have to be able to get our audience to discover us, fall in love
and want more from us. The problem is that so many entrepreneurs feel utterly

confused when it comes to figuring this out.
But once you master it, it changes EVERYTHING.

It's the difference between struggling to gain traction with growth and exploding

your business!
So, | thought I'd reach out to a few amazing friends of mine (who just so happen to
be incredibly successful entrepreneurs!) to ask them what their #1 marketing tip is

for growing a successful business.

I'm excited to share their tips with you, because they work! So take some time to

have a read through.
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Action to take:

It would be crazy to try and test out 25+ new marketing ideas in your business - in
fact it would be detrimental to the growth of your business. So what | want you to

do is read through all of the tips and have a think about which tips might work best

for your business. Which tips excite you? Which tips could you try out?

Make a list of your top 3 tips and identify the #1 tip you want to implement in your

business and then take action on it.

This workbook and all of these tips will only get you results if you take action, so

make it happen and watch what amazing things arise :)

To creating wild success,
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YOUR MARKETING ACTION PLAN

Top 8 Tips You Want to Try out:

What action do you need to take in
order to implement your #1 tip?
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1. RACHEAL COOK

“Do things that
DON'T SCALE.”

Marketing tip: Do things that DON'T SCALE. Yes - you heard that right! In the age
of online marketing and automation, it's easy to get caught up in the marketing tac-

tics that are set it and forget it.

But if you really want to stand out and WOW your community and customers, tak-
ing the time to send a handwritten note, or a personalized video message, or even
a quick chat via Facebook messenger turns those customers into raving fans who

share your work with everyone they know.
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http://www.rachealcook.com

2. NATHALIE LUSSIER

“Create a natural path

Sfor people.”

Marketing tip: Create a natural path for people to follow and go from a free to a
paid customer. You can do this using The Login Optin™ Strategy, where you build
a free online course that leads into a paid online course. It's a natural next step,
you get their email address so you can follow-up, and it allows people to login and
experience your value before you ask them to purchase a training or coaching pro-
gram. The best part is that it builds your email list and positions you as the expert,

while being extremely generous!
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https://accessally.com

Z. DENISE DUFFIELD-THOMAS

“Honor your

strengths.”

Marketing tip: My # 1| marketing tip is to ignore what other people are doing and
find the medium that works for your personality. You have to honor your strengths

and give yourself permission not to follow the latest fad or what you “should” do.

I'm an introvert so too much networking and public speaking is super draining. But |

love batching videos when I'm in the mood (and have nice hair and makeup!)

If you love writing, do that. If you haaaaaate being on camera, just do audio. You
have permission to find the path of least resistance, regardless of what other people

are doing. Whatever you choose, just be consistent with it!

© FEMALE ENTREPRENEUR ASSOCIATION


https://denisedt.com/
https://denisedt.com/

4. MILLIE BLACKWELL

“Don’t dismiss the value of

33

‘old school tactics.’

Marketing tip: Don't be too quick to dismiss the potential value of “old school”
tactics. Depending on the company we keep, there are times when it can feel like
Facebook ads and Instagram Live streams are the be all and end all of marketing.
Two of my all-time most successful efforts are concepts that peaked decades ago
and | know I'm not alone; I've seen Slack ads on broadcast TV and Zoom Meeting
billboards at the airport. While we may not all have the budget for such high profile
above-the-line advertising, I've had a lot of success myself with simple direct mail
(chocolate anyone?) and advertising in trade magazines - both have delivered high

quality prospects and ultimately, customers.
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http://www.showcaseworkshop.com/

L. NATALIE MACNEIL

“Let the fullest expression of

who you are shine through.”

Marketing tip: There are so many marketing tactics and strategies | could dive into
to grow your business, and the one most present on my heart to share is to let the
fullest expression of who you are shine through every product and service you are
marketing. Don't dilute your message or hide your magic. That is what supercharg-
es your marketing, builds your brand, and most importantly fulfills you on a deeper

level as you expand your empire.
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https://shetakesontheworld.com/
https://shetakesontheworld.com/

¢. |JAIME MASTERS

“What you measure

you movel”

Marketing tip: What you measure you move! My best marketing tip is to actually
track your marketing tests, so you can level up what ones are actually doing the
best, instead of the ones that you think are working. There are too many marketing
tactics you could never do them alll So let me give you permission, don't be on ev-
ery social platform, or do paid ads everywhere. Instead of being everywhere a little

bit, level up the priority ones that work best!
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https://eventualmillionaire.com/
https://eventualmillionaire.com/

7. BUSHRA AZHAR

“Say something
different!”

Marketing tip:

Unique Authority Quotient

This is something unique to you, it makes people sit up and pay attention to you. It
is a marker of authority, it could be experience, or people or companies you have

worked with. NOT a certification that the whole of the rest of your peers have

Find your point of differentiation
EVERYONE has one, find yours! You need to know what your market is used to

hearing, and say something different!

Wonder woman promise

This is audacious, it is a BIG ASSED claim. It gives a feeling of hope. Think eliminate
instead of reduce, annihilate instead of finish etc. No beating about the bush - SU-
PER HERO STYLE (note: do not make up a claim)
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https://www.thepersuasionrevolution.com/
https://www.thepersuasionrevolution.com/

¥. EMILY WILLIAMS

“Everyone has a

story to share.”

Marketing tip: Consistently connect with your audience and clients through stories
and vulnerability. Your tribe wants to connect with you and be taken along for the

journey. Everyone has a story to share -- and that includes you, even if you're just

starting out. Be open and honest about your why, challenges and hopes and dreams.

In other words -- stop building a wall between you and your clients. Let people in.
When you're honest and connect with your audience consistently, your “know, like
and trust factor” will go through the roof! People will see themselves in you and be

more likely to purchase what you're selling.
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http://www.iheartmylife.com/
http://www.iheartmylife.com/

9. JESSICA ABEL

“Marketing done right, is an
act of deep empathy.”

Marketing tip: | work with a lot of creative people who want to build their audience,
but feel really uncomfortable and pushy as soon as it comes to doing anything
concrete to spread the word about their work. | understand; | used to feel the same
way. Until at some point | looked around and realized that there are things in my
life that | love, that | utterly depend on, that have changed my life for the better.
And most of those “things” are art and relationship-based services, which are the
product of someone’s creative labor. Selling me those things is easy: if you can show
me how what you make or do fits into where | feel a lack, a hole, a need, and makes
my life better? I'm in. When | realized that “ideal customers” are individual human
beings with desires and pain and ambitions, and what | do can genuinely help them
feel/be better, all my shame about talking about my work and selling it fell away.

Always remember: Marketing, done right, is an act of intense, deep empathy.
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https://jessicaabel.com/

10. AMY SCOTT

“You never know who’s

33

paying attention...’

Marketing tip: Be patient and be consistent. Building a business takes time, and you
never know who's paying attention and will come out of the woodwork when they
need you most. I've had people join my paid community or hire me as a coach after
they've spent years receiving my newsletter, listening to my podcast, and/or follow-
ing me on social medial Put out great stuff and connect with people on a regular
basis, and those who are interested will show up when they're ready. Some peo-
ple may buy from you right away but for others it may take some time, so hang in

there.
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https://www.nomadtopia.com/

11. JESSICA NAZARALI

“Focus on one thing and do it

to the best of your ability.”

Marketing tip: Focus on one thing and do it to the best of your ability. It can be so
easy to get distracted and feel like we need to be doing EVERYTHING to be suc-
cessful. Alot of fulfillment (and money) can come from focusing on one thing and

doing it really well. Once you have mastered that you can move onto the next if

you desire too.
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http://www.jessicanazarali.com/
http://www.jessicanazarali.com/

12. MEIGHAN O’TOOLE

“Don’t put all your eggs
in one basket, diversify

your marketing!”

Marketing tip: Don't put all your eggs in one basket, diversify your marketing! Be
industrious and creative when it comes to your marketing! Don't focus solely on so-
cial media. Social is a great tool, but that's all it is - a tool in your toolbox! Look to
older (and newer) avenues of marketing to get your message across and build your
audience - they still work. A few examples: publication features, guest blogging, email
marketing, being a guest on a podcast, partnering with other like-minded business-
es. Get creative! Plan outreach and networking into your week so you're continually

building relationships and getting in front of others. It pays off!
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https://www.meighanotoole.com/
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1. AMANDA JANE DALEY

“Nurture the people who are

»

already in front of you.

Marketing tip: My # 1 tip for building a successful business is to stop focusing on
getting more and more leads, or getting in front of more and more people. Instead,
focus MORE on nurturing the people who are already in front of you. Because
business is not just a numbers game - it's a relationship game too!! So, rather

than the typical marketing mindset of trying to 2X your numbers at the “top of
your funnel” - think instead about where you can 2X the intimacy and engagement
you have with the people “in the middle” and “at the bottom". Also consider, how
can you 2X the value and energy you're giving to your current clients? Nurture
your clients and your community so that they buy from you again and again - and
naturally rave about you, or recommend you to others!l More leads does NOT
always equal better results. (Doesn't that take the pressure off a bit, and bring a bit
more HEART back to marketing?) :)
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14. MAGGIE PATTERSON

“Is this in service of

my clients?”

Marketing tip: Many times when it comes to marketing we make it much harder than
it needs to be and we try to do and create ALL THE THINGS. No matter what type
of business you're building, if you're not in service of your potential customers or
clients, you're missing the mark. Everything you do marketing wise should be looked
at from the perspective of “Is this in service of my clients?” or “Am | adding value
and being helpful?”. When you focus on service and truly being of value, your mar-
keting can be simpler, more streamlined and ultimately, SO much more effective. You
don’t have to have a lot of bells and whistles to really stand out when you make

this your mission and really know what your audience wants.
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https://smallbusinessboss.co/about/
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15. JENNIFER DOPAZO

“Map their journey.”

Marketing tip: Get really clear on who you want to reach out to: not the group, but
the person. Give her a name, daily routines and identify when she'll be needing
your products and/or services and what's the best way to put yourself in front of

her.

Map their journey: from the moment they can identify they have a need to the
moment they're ready to buy from you. By mapping out this journey you'll be able
to identify not only when it's ok to ask for the sale but also, what can you offer her
while her awareness grows and she starts to follow your lead as an expert. This
journey mapping also helps to plan content marketing campaigns, social media posts,
blog posts and special offers. If you can track where she is in this journey you'll be-
come the empathetic entrepreneur that knows when is the perfect moment to ask

for the sale and have your dream customer more than ready to say yes!

Designing your marketing efforts with your user front and center will reduce your
guess work, and will allow you to build long lasting connections with your dream

clients.

© FEMALE ENTREPRENEUR ASSOCIATION

19


https://candelita.is/

1¢. SELENA SOO

“Pursue the right media
outlets for your goals.”

Marketing tip: As a publicity and media strategist, | teach people how to grow their
business exponentially using the power of publicity. But the key is to pursue the
right media outlets for your business goals. Do you want to grow your email list?
Guest posting on big sites is a good way to do that. Do you want to sign people to
your group programs or |:| coaching packages? Consider podcasts, where the audi-
ence is more engaged, and you can share your ideas in a bigger way. Need exposure
for your new book? Mass media like magazines or TV are great for this. Knowing
where to spend your efforts when it comes to the media will help you reach your

business goals faster
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https://www.selenasoo.com/

{7. BRIGITTE LYONS

“Put your customer first.”

Marketing tip: You can’t go wrong when you put your customer first. As you build
your business, you will be called to make a million decisions about where to invest
your time and money. Should you be spending time on Instagram or Snapchat? Do
you need to be blogging! How about conferences?! The opportunities to market
your business are endless, and it can feel like you're being pulled in a million

directions.

Keep it simple by bringing these marketing questions back to your customer every
time. What do they value? What’s working now to bring in customers? How does

your product or service fit into their lives?
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https://www.brigittelyons.com/

1¥. JASMINE STAR

“Create a list of objectives

Jor each video.”

Marketing tip:

If you're ready to create videos for IGTV, let's chat about how we can use them for
business growth. | prefer to keep most of my produced videos (non-live videos)
between 4-6 minutes. It's hard to keep viewers watching for more than that in my
experience. | create a list of objectives for each video. This helps because even
though a video might not get a lot views, if it achieved my objectives for certain
group of viewers, then | still consider it a win. [Here are a few sample objectives:
Personalize my business/Sell my products/Build trust with viewers/Share person-

al insights to cultivate connection/Include a Call To Action (CTA)...and remember,
the most effective CTAs are those that build trust.] Here are a few samples of
trust-building CTAs I've included in a video that have worked well for me in the
past: Leave a comment with your question and I'll respond as soon as | can/Tag a
friend who might really need to see this video/To download my free productivi-

ty planner, simply sign up and it'll be emailed to your inbox!/Want to join my free
online class? Sign up and let me know in the comments below that you'll be therel!
The purpose of trust-building CTAs is to start a conversation with your followers.
When you respond to their comments and questions, they understand that you
aren't just a business, you're a real person who wants your business to empower/

education/inspire them.
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https://jasminestar.com/

192. TANYA GEISLER

“Love your offering like
it’s your job.”

Marketing tip: The best way to make a splash with an offering is to make a splash.
I've seen too many entrepreneurs slip their products into the water, only to yield

“slipped into the water results”. No bueno.

But the only way you'll be inclined to make a splash is if you believe in your offering.

If you don't, you're out of integrity with yourself, your community and your custom-
ers.

So love your offering like it's your job.

Because it is.

And then, love it into its greatness loud and proud.
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20. NIKK| ELLEDGE BROWN

“There’s no need to “Fake 1t

» »

till you make it”.

Marketing tip: Trust that there are MORE than enough clients + customers out
there who will appreciate you for exactly who you are. There's no need to “fake
it till you make it” or pretend to be someone you're not. Help people hear you
before they hire you by writing like you actually speak - sharing your stories, your
perspective, your truth, and your value YOUR way. And please be patient with

yourselfl Your voice will continue to evolve as you do, and that'’s a beautiful thing.
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21. GEMMA WENT

“Find what’s easy for you as

3

this will come across.’

Marketing tip: Show up every, single day! To do this, get clear on your positioning,
how you're the perfect solution to your customer'’s problems, how you're unique
and can standout against your peers, and then create quality daily content to
connect with them. Choose the format that feels the most natural to you; written
word, video, livestream, podcast. It's all about finding what's easy for you as this will

come across in your work, and make you connect far deeper with your customers.
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https://gemmawent.co.uk/

22. JENN SCALIA

“Follow your instincts and

your itntuition.”

Marketing tip: Mindset is my Marketing Strategy.

There are so many different ways to market, grow and make sales in business-
everything from webinars and challenges, to email lists, paid advertising, subscription
boxes, podcasts, you name it So how do you know which one is right for you

and your business? You follow what feels good. What is the best way that you can
uniquely share your message so it gets to the right people? Never mind what the
guru’s say you “have to do". Follow your instincts and your intuition, market in a way
that feels good, and practice mindset and journaling techniques to call in your true
fans. | ask myself daily? What am | supposed to say? What am | supposed to sell?

And | listen to answers and take swift, inspired action.

© FEMALE ENTREPRENEUR ASSOCIATION


https://jennscalia.com/
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2%7. NELA DUNATO

“Treat marketing as

»

an art form.

Marketing tip: Treat marketing as an art form.

Many entrepreneurs in the creative and transformation fields dislike marketing
because they feel it's at odds with their personality, but it doesn't have to be that
way. Once you learn the building blocks, you can play with them and remix them in
any way you want. Clear your plate of any marketing activities that you hate, and
make space for experimentation. Don't be afraid to break the rules! Many marketing
tactics that we consider effective today have been invented by bored artists who

needed a challenge.
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http://neladunato.com/
http://neladunato.com/

24. CHRISTINA SCALERA

“Focus on what kinds-sorta
works and make it work

really, really well.”

Marketing tip: Entrepreneurs give up too early. I'm guilty of it too. We try
something and it only kinda sorta works, so we focus on why it didn't work, not
what did work about it. For example, how many lead magnets have you created?
How many products have you created? What if instead of bouncing from one
creation to the next, you focused your marketing efforts on creating just one
freebie or product, made sure it got a tiny bit of traction, and then spent that time
you would have used to create more stuff to just make this one thing better? | bet

you'd see a lot more success.

Too often we create something, put it out there, and when it isn't a viral hit, we
give up on it. No! Be excited. You made it, it's your baby. Your excitement will be
contagious, and no matter how sick you get talking about your freebie or product
by week number 6...10...14... you'll still get DM'’s and emails that are like, “oh wow,

| had no idea you had this! Cooll”

Stop making marketing hard. Focus on what kinda-sorta works and make it work

really, really well.
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https://christinascalera.com/
https://christinascalera.com/

25. JESS CATORC

“Focus on growing your

community and engagement.”

Marketing tip: Rather than only focusing on growing your email list/audience to a
certain number, | would challenge you to focus on growing your community and
engagement instead. Get to know who is in your audience already, hop on the
phone or survey them, understand their true pain points and struggles. This allows
you to not only build a more genuine relationship with them but you'll also have a
better understanding of what content or products you should be creating and who

your ideal customers really are.
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26. MICHELLE WARNER

“Choose the strategies and
platforms you like and you

can be consistent with.”

Marketing tip: The best marketing advice | have is to focus on 2 or 3 strategies and
platforms only, and to choose the strategies and platforms that you like and you can
be consistent with instead of the ones everyone else is talking about.
Entrepreneurs are always looking for the silver bullet, shiny object, next best
marketing strategy. But the truth is all the strategies work, and what makes them all
work is your own consistency in executing them. And you're only going to execute
what you enjoy, so stop chasing shiny objects and what everyone else is doing, start
focusing on what you like and your consistency with what you like, and you'll be

amazed at the results.

© FEMALE ENTREPRENEUR ASSOCIATION 30


http://themichellewarner.com/

27. JENNIFER WILSON

“Do what you say you're

33

going to do.’

Marketing tip: Do what you say you're going to do. Sometimes it may feel like

your audience isn't really paying attention, but that doesn’'t mean they aren’t. The
easiest way to build trust for your brand is being consistent and reliable. Meet
your deadlines, come through on your promises, and continue to put your work
out there even when life gets in the way. When it comes to making that purchasing
decision, your customer will remember that you were there. They won't remember
that less-than-stellar blog post or the email subject line that fell flat. Stop obsessing

and just get it done.
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